
Life ’26 Campaign Identity
Ever feel like something’s missing?



2026 mission theme:
Ever feel like something’s missing?

Imagine this question all around your town, city or village. On posters, billboards 
and flyers; in newspapers; being shared through social media. Together with an 
invitation, a call, to find life in Jesus.

The visual imagery and wording that together constitute the campaign identity have been designed by our 

friends at Something More Creative to be eye-catching; arouse interest; and be up front that the Life ‘26 

mission is all about inviting people to find life in Jesus. Visually the adverts playfully arouse interest with images 

of everyday objects with something essential missing, such as a tennis racquet with no strings or a road sign 

with no words. The big question asked in the headline engages with the growing awareness in the culture that 

something is missing. 

There is a crisis of identity in our culture, and people are looking for a better story that gives them purpose, 

meaning, joy and peace.

Anecdotally we were hearing rumours of more and more people showing up at churches all across the UK with 

the same statement: “I feel like something’s missing.” This was seemingly confirmed in the Bible Society’s 

2025 report “The Quiet Revival”. Increasing church attendance, especially amongst the young, is a solid 

indicator of a growing spiritual hunger and openness and renewed interest in Jesus.

https://somethingmorecreative.com/


2026 mission theme:
Ever feel like something’s missing?

For the Finding Jesus research published by the Evangelical Alliance, adults who had recently become 
Christians were interviewed about their journey to faith in Jesus. The vast majority said they felt some kind of 
dissatisfaction with their life before they started to explore Christian faith. They described this using language 
such as “emptiness”, “something missing” and “a hole I couldn’t fill”.

There is a growing openness to spiritual things, and a curiosity about Jesus, especially amongst Gen-Z.

The Apostle Peter describes first century Christians as being redeemed from the empty way of life handed 

down to them by their forefathers (1 Peter 1:18). That is exactly what has been handed down to this current 

generation: an empty way of life. A life without God and without Christ. The result is a growing crisis of meaning 

and identity, to which scientific materialism and expressive individualism can provide no satisfying answers. The 

hollow philosophies of this world can give no meaning or purpose for our existence; no hope; no forgiveness; 

no peace; no basis for community; no love; no truth concerning the most important questions; ultimately no life 

because they leave us cut off from the God who created us and dead in our sins.  Only Jesus offers fullness of 

life (John 10:10).

Some in our communities might merely be haunted by a vague sense that something is missing; others are 

much more aware of that emptiness and they are searching for answers. Raising the question, ‘Ever feel like 

something’s missing?’ connects with both sorts of people.







advertising your events, 
services, and further outreach?

use our template generator to 
build your own posters, flyers, 
social media posts, banners (and 
much, much more!)





or download one of our many Canva 
templates to create your own…



social media posts





PowerPoints



web banners



And printed 
publicity, including:

Flyers

Posters

Banners

Billboards







prefer to make your own?

download the campaign imagery, fonts and 
more to create eye-catching publicity to fit 
your needs!
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